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Our Company 

Presence: 24 subsidiaries all over the world

Annual Sales : approximately 15 million appliances 

Annual Turnover: approximately 3.2 billion euro

Main Brands: Indesit, Hotpoint‐Ariston, Scholtès 

Product Lines: Cookers, refrigerators, washing machines, 
.                                      dishwashers, tumble dryers. Free standing, 
.                                       Built In

Production: 16 plants

Employees:  over 17,000

Listing: Listed on Milan Stock Exchange since 1987
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Indesit Company: Milestones
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Incorporation of 
Industrie Merloni Listing on the Milan 

stock exchange 

Incorporation
of Merloni 

Elettrodomestici

Acquisition 
of GDA and 
the Hotpoint 

brand in the UK

First 
Sustainability 
Report in the 

industry

Merloni 
Elettrodomesti

ci becomes 
Indesit 

Company and 
celebrates its 
first 30 years.

06
The success of 

the Aqualtis and 
the  Scholtès hobs 

confirms Indesit 
Company as the 

leader in 
innovation and 

eco-friendliness.

Launch of the  
Indesit Moon 

washing 
machine. 
Indesit 

Company is 
Europe’s no. 

2 producer by 
market share 

and no. 5 
in the world.

08
Launch of 

the four-door 
fridge 

Quadrio, that 
delivers over 
50%* energy 

savings 
thanks to 

independentl
y opening 
doors and 
drawers.

*Based on normal working conditions for the portion of energy attributable to the opening of doors. 
Test conducted by the Industrial Engineering Department of the University of Perugia in December 2007.
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Our History
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Italian Acquisitions

Incorporation
of Merloni Elettrodomestici



___ ____ ___ __________ ___ _____ ___ _____ _____ ______
______ _______
____ _______
_____ _______
_____ _______

Fare clic per modificare gli stili del testo dello schema
Secondo livello
Terzo livello
Quarto livello
Quinto livello

4

Indesit Company: Our Values

Philosophy
“There is no value in 
the economic 
success of any 
industrial initiative if 
it is not also 
accompanied by 
commitment to 
social 
progress.”

(Aristide Merloni,1967)

Mission
To be a global leader, producing 
eco-compatible technological 
solutions that give people “quality 
time” everyday.

Values
Indesit Company is determined 
to improve in everything it does. 
This ambition is expressed in its 
five values, which also represent 
its style: innovative, respectful, 
ambitious, 
in touch with people and 
genuine.
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Our Presence: Industrial Footprint

16 Factories in Europe
• UK: Dryers
• Italy: Dishwashing, Cooling, Washing, Built-in 

Cooking
• Poland: Cooling, Cookers; Washing, 

Dishwashing
• Turkey: Cooling
• Russia: Cooling, Washing
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Our Presence: Commercial Offices

25 Subsidiaries all over the world

Extra-EU:
• Singapore
• Shanghai
• Dubai
• Buenos Aires



___ ____ ___ __________ ___ _____ ___ _____ _____ ______
______ _______
____ _______
_____ _______
_____ _______

Fare clic per modificare gli stili del testo dello schema
Secondo livello
Terzo livello
Quarto livello
Quinto livello

7

Indesit

The Group’s pan-European brand, Indesit, was acquired 
in 1987. With its characteristics of technological innovation and 
ease of use, the Indesit brand addresses a target of young and
dynamic people who want to live life to the full. A consumer 
profile that requires products with a modern design and 
innovative, intuitive technological solutions that make life 
simple and free up time. It is to meet these needs that Indesit
decided to be a “smart solution for enjoying contemporary life”.

We work, you play
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Hotpoint-Ariston

In 2007, Ariston merged with Hotpoint, a combination featuring 
the international appeal of Hotpoint, undisputed leader 
in the UK market, and the style and tradition of Ariston. 
Hotpoint|Ariston makes washing machines, washer-dryers, 
dishwashers, fridges, freezers and built-in cookers.  Its payoff -
“Our ideas, your home” expresses the brand’s commitment to 
offering its consumers solutions stemming from a deep 
understanding of what they’re looking for in their home. 
And is thus in line with its three brand values: intelligence, 
comfort and style.

Our ideas, your home.
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Scholtès  

The prestige French brand acquired in 1989 and launched 
in Italy at the end of 2003 is Indesit Company’s top of the range 
built-in brand. Scholtès products embody “recognised  
professionalism”, the essence of the brand. Only Scholtès 
provides demanding users with truly innovative, perfectly designed 
machines for cooking, cooling and washing. Their sophisticated
style goes hand-in-hand with professional performance. 
Appliances like these make users proud: of their talent, of the 
perfect results they get, of their homes and lifestyles. These 
products are immediately recognized as coming from Scholtès: 
they are true icons, standard-bearers for uncompromising quality
and professionalism.

Taste and perfection
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Innovation & Digital Design at a Glance

• 580 employees working in R&D around Europe 

• 150 researchers

• Indesit open innovation model is based on a 
wide‐reaching system of networking that involves 
universities and research centres in Italy and 
abroad. 

• Indesit is thus able to establish collaboration 
relationships right from the initial phases of 
concept design and development. 

10

The “Not Invented Here Syndrome”
is not a threat for us!
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Innovation Model: New School
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Fabriano site coordinates offshore labsFabriano site coordinates offshore labs

Politechnic of Turin
Politechnic of Milan
ID2 Lab for ICT

Politechnic of Turin
Politechnic of Milan
ID2 Lab for ICT

Parma University
Marche University
UniMoRe Lab

Parma University
Marche University
UniMoRe Lab

DIRECT INVESTMENTSDIRECT INVESTMENTS Long Term LiaisonLong Term Liaison

Total Openness to improve the quantity of ideasTotal Openness to improve the quantity of ideas
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Macro Consumer Trends in Appliance Market
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Simplification of purchase, use, 
interaction and maintenance of the 

appliance

SIMPLIFY LIFE

Sensibility to the impact of the 
appliance usage for the environment

ENVIRONMENT

Adaptability, flexibility of the 
appliance to different usage

FLEXIBILITY

Search for aesthetic impact and 
premium content in appliance

PREMIUMNESS
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Indesit and Environment: Ecotech
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Eco Tech:
•For Indesit Company, “intelligent” respect for the 
environment, meaning the capacity to ensure 
maximum savings of resources, is perfectly in line with 
the brand values and is becoming an increasingly 
important demand on the part of consumers.
•To this end, a communication concept known as “Eco 
Tech” was developed and will involve all  the Hotpoint‐
Ariston products in which “resources saving” is an 
important asset. 

INDESIT WON THE ECOHITECH 
AWARD 2009!
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EcoTech

14

• The first product to carry the label will be the Flexipower, the best‐in‐class dishwasher 
in terms of consumption, guaranteeing water and energy savings of 10% with respect 
to a class A dishwasher.

• This year, the “eco‐label” will be extended to the Quadrio, the new Aqualtis washing 
machine and washer‐dryer range (ensuring water savings of 29% thanks to “care”
technology), the Openspace oven and the washing machines that use cold cycles, with 
50% energy savings compared to traditional wash cycles. 
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Energy and Appliances

15

10% 
saving expected

by active monitoring
(Source: Oxford  University)

10% 
saving expected

by active monitoring
(Source: Oxford  University)
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From: Suistanible Homes:
foreseen trends RED 
ELETRICE DE ESPAGNA, 
ICT Nice 2009

Energy BackGroundOne Example: Spain
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One Example: SpainEnergy BackGround: 20-20-20
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One Example: SpainAn Example: Swiss
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One Example: SwissEnergy BackGround: Smart Metering in Europe
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The European Commission issued a recommendation to member states to support the rollout of 
technologies to boost energy efficiency; it estimates that household energy bills would drop by 
10% thanks to smart metering devices. However, no standards for the devices are to date available.
http://www.euractiv.com/en/energy-efficiency/eu-promotes-smart-metering-fight-global-warming/article-186268

EU Raccomendations and Trends
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The Future Welcomes You!

A new generation of appliances 

to anticipate the future evolution of the home. 

21

Smart AppliancesSmart Appliances

Indesit Company is putting a big effort to improve the energy efficiency of our appliances, 
by: 

• reducing the used quantity of water, 
• using higher efficiency actuators and motors, 
• design low energy cycles, 
• bettering their thermodynamics
• designing clever supervisor algorithms and logics

…And we reached outstanding results!

But a brand new possibility is on the edge: Smart Grids and…
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Smart Appliances

22

• Electric power meter is an important source of information for the appliances, which 
could automatically dose their use of energy and cooperate to optimize the overall 
consumption of the house.

• To accomplish all that, Indesit Company cannot be alone; partnerships with Utilities, 
with Connectivity providers and with Gateways suppliers are a must.  

• Also, an interoperable communication standard has to be established. 

• Indesit Company is member of the Zigbee Alliance, since we identified it as a very 
interesting transmission standard. 

• Indesit Company is working to implement and extend scopes of ZigBee technology, to 
enable a full range of new services for our products.
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Use Cases

23

Tele‐assistanceTele‐assistance

Remote Control and MonitorRemote Control and Monitor

Appliance Energy MonitoringAppliance Energy Monitoring

Appliance Management NetworkAppliance Management Network

Appliance CustomizationAppliance Customization

Data LoggingData Logging

Preventive MaintenancePreventive Maintenance
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Core Technology: Electrical Motor Control 

• Electric power for motor actuation and control represents 65% of the 
overall Electricity consumption in the Industrial Market [*]

• 290 Billion KWh/Year = 40 Nuclear plant

Source: EU JRC 2007 [*] 

• Universal motor or single-phase 
AC induction motor with simple 
triac control typically operate at 
a low efficiency range,

• Brushless DC or 3-phase AC 
motors, with more advanced 
electronic control, can achieve 
an higher operating efficiency. 
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Energy efficiency via Advanced Motor Control : Dishwasher

Time

Efficiency

Asynchronous 
Pump

PM PumpPM Pump

Motor Typical Power 
Consumption Noise

Asynchronous ~150 W ~55 dB
3ph PMSM ~40 W ~43 dB
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Time

Efficiency

Universal Motor

3ph Asynchronous
Motor

3ph Permanent Magnet
Synchronous Motor

3ph Permanent Magnet
Synchronous Motor

Energy efficiency via Advanced Motor Control : Washing Machine

Motor Efficiency 
(Washing Phase)

1ph ACIM 20%
3ph ACIM 40%
3ph PMSM Up to 80%
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Appliances : Electronics as  Leverage For Flexibility/Efficiency

• Indesit Company has a single and whole electronic platform (same devices, same 
software, same connection system) enabling:

– mantaining appliances by a PC
– ready to connect appliances to the Web

Indesit Company Production
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Smart Appliances Projects: Energy@Home

28

• The  purpose  of  the  "Energy@Home"  initiative  is  to 
develop  a  system  in which  smart  appliances will  be 
able  to  manage  themselves  by  adjusting  power 
consumption  of  the  entire  house,  thereby  avoiding 
consumption peaks and overloads. 

• The  project  is  a  further  step  towards  the 
development of the so‐called "smart grids", which, in 
the  future, will  allow  the  transfer  of  information  to 
appliances  that  will  be  able  to  “self‐programme”
depending on power supply and prices. 

• By doing so,   appliances will start functioning at non‐
peak  (and  therefore  less  expensive)  times  of  day, 
avoiding  meter  shutdowns  due  to  overloads  and 
automatically  balancing  consumption  without 
jeopardising the proper execution of cycles. 

Indesit signed an agreement with Electrolux, Enel and Telecom Italia to test an 
innovative system in which smart appliances optimize home energy consumption. 
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Energy@Home : Technical Architecture

29

What about other countries? What about other countries? 
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Energy@Home : Press Review
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Smart Appliances Projects: Brightgreen Expo  @ COP15

31

• can optimize its use of green and renewable energy through a connection to Internet 
and to the Smart Grid: Indesit contributes to the climate change challenge!

• can suggest the user when is the best time to use it, thus helping her/him to save 
money.

• can educate its user giving her/him awareness of its energy consumption and its cost, 
to reach easily the 5‐10% target of energy use reduction.

The Energy Aware House, a washer‐dryer which:

The same concept could be 
readily applied to other Indesit 

appliances..
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Smart Appliances Projects: Dynamic Demand Control

32

Indesit Company, RLtec and Npower roll out Europe’s biggest  trial 
of smart fridges

• The dynamic demand technology developed by RLtec  and Indesit research teams helps to maintain 
the balance between supply and demand across the national electricity grid. 

• From this month and through 2010, up to 3,000 UK Npower customers  will be supplied with Indesit 
Company dynamic demand fridges and fridge freezers, free of charge, in what will be world’s first 
residential test of the technology.



___ ____ ___ __________ ___ _____ ___ _____ _____ ______
______ _______
____ _______
_____ _______
_____ _______

Fare clic per modificare gli stili del testo dello schema
Secondo livello
Terzo livello
Quarto livello
Quinto livello

New trends:
Use of renewable 
sources of energy
System logic; from 
single appliances to a 
single intelligent center 
located in the home;
Breakthrough 
opportunities

System concept: main components 

Future Concepts: A New Vision…

33
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Activity Target (All electrical appliances)
Development of washing machine, 

dishwasher…

Expected benefits (Main Performances):
Energy: 50% from renewable sources
Water : 50% from rainfall

Expected benefits (Side Performances):
Ergonomy, Flexibility
Savings: lighter, modular product 

structures…

Technical Risk
Impact on buldings

…Made for a Total Flexibility!
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